
What is Digital?...What is Indigo?
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Offset look & feel
but without plates nor setup time

Offset like 
print quality

HP Indigo print quality is 
comparable and sometimes 
even better

Offset like ink
• Thin, liquid ink
• Translucent ink
• Primaries match offset ISO
• Uniform gloss (offset look)
• Captures media (offset feel)
• Ink dry at end of process

Offset like 
printing process

Digital Printing 
Advantagesexible

• No plates
• No Makeready
• Minimal waste
• Pantone colors
• Every sheet can be different
• Sheets ready for finishing

Offset

Indigo

BLANKET

IMPRESSION
DRUM

PLATE





Color is a huge factor for
Brand Recognition

Source: Study: “Impact of Color on Marketing”

• Color can increase brand recognition by 80% 

• Color is the most influential parameter, 
followed by shapes, symbols and finally words.

• 85% of purchasing decisions are based on color

If you get it right
you get it very right!

University of Loyola, Maryland Study [view in presentation mode to see animated GIF]



Spot Colors
Accurate brand colors outside the 
CMYK OVG Gamut 

A unique ability in digital printing – HP Indigo exclusive

– Secure and satisfy the most demanding Brand Managers with 

accurate, smooth and consistent look. 

– Match up to 97% of the PANTONE® color range,  

using up to 11-color process.

– Match across printing platforms and technologies.

HP Indigo 
Exclusive 
in Digital
Printing 



Efficiency and Effectiveness

How the internet helps you drive both
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Whattheythink.com “The Web Enablement and Engagement Opportunity” 

20% 
Annual growth in 

web submitted 
jobs



Utilizing the internet to drive both

Efficiency and Effectiveness

Efficiency

•Standardizing commonly used 
forms

•Placing templates in an online 
portal for easy ordering and 
tracking

•Eliminates traditional waste in net 
new creation, storage and 
obsolescence commonly associated 
with longer run offset

Effectiveness

•Templating allows for “extreme” 
versioning

•Specific contact and location 
information

•Targeting can take place based on 
multiple customer personas

•Branding and corporate messaging 
stays protected
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Having a Better Conversation

Timely, relevant conversations that last and 
have impact
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GO RELEVANT using images and text that resonate
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Trinity College maintains it’s top 10 status for alumni giving 
participation through sophisticated personalization

Personalized Message

Personalized Imagery
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Trinity College maintains it’s top 10 status for alumni giving 
participation through sophisticated personalization

Industry: Education
Application: Commercial Print
Solution: HP Indigo 7600, 10000

http://www.adweek.com/sa-section/art-possibilities-november-2013
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http://www.youtube.com/watch?v=s0WRqY9mKqw&feature=c4-overview-vl&list=PL227C113FF159890D

WBA Football Club Personalized Direct Mail  

To remind soccer fans to renew their club membership, season ticket holders at the West Bromwich Albion Football Club were 
sent posters with their names personalized on the back of a team jersey, as part of a loyalty direct mail campaign. In a job 
only an HP Indigo 10000 Digital Press can do, 30,000 personalized fan posters were sent across the UK, including the 
recipients name starring as a key team player and including the season’s agenda and schedule. 

Did you know? Produced 30,000 personalized 50cm x 70cm mailers in just 3 weeks

Direct Mail 

PSP: Precision Printing, UK
Application: Direct Mail Poster
Segment: General Commercial Printing 
Press: HP Indigo 10000

http://www.franklinprinting.com/
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Thank you!
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